Strike Up
a Fundraiser

A Guide to Bowling Events
for a Cause

NV

SEQUOIA



Strike up a Fundraiser: A Guide to Bowling Events for a Cause

082025



Strike Gold: Fundraising Through Bowling Events

Reviving Connection, Community, and Cause

Let's start with the basics... Why Bowling?

Bowling isn’t just a sport—it’s a social ritual, a nostalgic pastime, and a powerful tool for
community engagement. Unlike bake sales or car washes, bowling events offer a multi-
generational experience that combines fun, fundraising, and fellowship under one roof.

Imagine an event where the energy is high, the laughter never fades, and every roll of the
ball brings opportunity—not just for fun, but for serious fundraising success. Bowling nights
aren’tjust about strikes and spares; they’re a powerhouse for generating revenue while
keeping stress low and spirits sky-high. With a single event, you can unlock multiple
streams of income—without exhausting your team or your guests. The built-in appeal of
bowling draws participants of all ages, making it the perfect canvas for creative
partnerships, VIP experiences, and exciting prize raffles. If you’re looking for the ideal blend
of entertainment, community engagement, and financial growth, bowling delivers beyond

expectations!

This guide will walk you through how to plan, promote, and profit from a bowling fundraiser

that leaves lasting impact.

¢ “BOWLING BROUGHT OUR COMMUNITY ¥ “THE CARWASHWASCHAOS!”

»
TOGETHER. “We had teens waving signs on the sidewalk,

hoses spraying everywhere, and parents
scrambling to supervise. It was hot, messy,
and exhausting. We raised just enough to
cover pizza for the volunteers. Bowling was
a game-changer—literally.”

“We had families, seniors, teens, and even a
few local business owners show up. People
weren’t just donating—they were
connecting. It felt like a reunion and a
fundraiser rolled into one. We raised money,

but more importantly, we raised energy.” -- Miguel, Youth Group Leader

-- Darnell, Nonprofit Event Coordinator
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Chapter 1: The Traditional Fundraiser Trap

The Traditional Fundraiser Trap

== Fundraising Fatigue Is Real!

Many fundraising planners start with what’s familiar: bake sales, car washes, candy drives.
These methods are easy to imagine—but rarely easy to execute. They often come with
hidden costs, limited engagement, and a heavy emotional toll:

e Car Washes depend on weather, location, and a steady stream of traffic. They’re
physically demanding and often yield low returns.

 Bake Sales require weeks of coordination, food safety concerns, and unpredictable
turnout. Volunteers burn out, and profits rarely justify the effort.

e Candy Sales stretch over weeks, require inventory tracking, and can feel
transactional rather than communal. They also exclude those with dietary
restrictions or health concerns.

Not to cause any undue stress, but think back to the last time
you organized a car wash in 90-degree heat, begged parents to
bake for a sale, or spent weeks chasing candy bar quotas, you
know the grind:

Car Wash Chaos: You rallied volunteers, bought supplies,
and prayed for good weather. After hours of scrubbing
bumpers and dodging traffic, you netted... maybe $200. And
half your team left sunburned and exhausted.

Bake Sale Burnout: You asked for homemade goods, but
ended up with store-bought cookies and a few lonely
cupcakes. Setup took hours, and by the end, you were left
with crumbs and barely enough profit to cover printing costs.

Candy Sales Confusion: You handed out boxes of chocolate
bars, tracked inventory, and fielded complaints from parents
who didn’t want to hawk sweets at work. Weeks later, you
were still chasing down payments and unsold stock.

/g

These fundraisers often feel like a chore—something to “get through” rather than celebrate.
They feel like a marathon with no finish line—high effort, low return, and minimal joy.
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Chapter 2: Revenue Streams That Actually Roll In
Why Bowling Fundraisers Deliver Where Others Fall Flat

e Bowling: The Refreshing Alternative

Bowling flips the script! It’s not just a fundraiser—it’s an event. A celebration with built-in
entertainment, social interaction, and multiple revenue streams—all without the logistical
headaches. Bowling is a shared experience that people actually want to attend.

Bowling fundraisers are:

@ Time-bound: One evening, not weeks of
tracking.

@ Weatherproof: No rain delays or heat
exhaustion.

\Sﬁr Inclusive: Everyone from toddlers to

%Wg\ grandparents can participate. : ﬂ
*,—}/‘;/\i Fun: People come for the cause but stay for 7 '
v the joy. : o WY e

Instead of chasing receipts and reconciling spreadsheets for weeks, you’ll be high-fiving
donors, laughing with volunteers, and watching your community come alive—one strike at
atime.
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(] From Cupcakes to Comebacks

A Planner’s Pivot to Bowling Bliss

Tasha had done it all. Bake sales, car washes, candy drives. She could organize a
fundraiser in her sleep—and often felt like she had to. Last spring, she spent three
weeks coordinating a bake sale for her daughter’s school. She chased down
volunteers, fielded last-minute cancellations, and ended up frosting cupcakes at
midnight the night before.

The event itself was fine. A few parents stopped by.

Some kids bought cookies. But by the end of the day,

they’d raised just under $200. Tasha looked at the -
leftover treats, the crumpled tablecloths, and the

exhausted volunteers—and felt defeated.

That summer, a friend suggested something different: a bowling fundraiser. One
night. One venue. One team. Tasha was skeptical, but curious.

She called the local alley. They offered a nonprofit discount, helped her reserve lanes,
and even threw in free shoe rentals. Sponsors jumped at the chance to brand lanes
and donate raffle prizes. Volunteers were excited—finally, a fundraiser that didn’t
involve standing in the sun or selling snacks.

The night of the event, the alley buzzed with laughter. Kids bowled with bumpers.
Grandparents cheered from the sidelines. Local business owners mingled with
families. Tasha didn’t have to micromanage—she got to enjoy.

They raised over $1,500. But more than that, they
built momentum. People asked when the next event
would be. Sponsors wanted to come back.
Volunteers felt energized.

Tasha smiled as she packed up the last raffle ticket
stub. No frosting. No burnout. Just strikes, smiles,
and a cause that finally felt fun again.
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& Psychological Advantage: Joy Over Obligation

Bowling is Built for Belonging! It’s one of the few activities that:
e Welcomes all ages and abilities.
e Encourages casual conversation between turns.
¢ Allows for team-building and friendly competition.
o Offers a shared physical space that feels festive and inclusive.

It’s not just a fundraiser—it’s a social ritual. And that’s what makes it stick. While
traditional fundraisers often rely on guilt or obligation:

e “Buy acandy bar to support my kid.”
e “Come to our bake sale or we won’t meet our goal.”
Bowling invites participation through joy:

o “Joinus for a night of fun and community.”

o “Bring your family, bowl a few frames, and support a great

cause.”

This shift from transactional to experiential
(_: fundraising increases turnout, deepens emotional
connection, and builds long-term loyalty.
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8 Less Stress, More Success

Bowling alleys are designed for events. You don’t need to rent tables, worry about
weather, or chase down volunteers for cleanup. You show up, set up your check-in table,
and let the good times roll. Most alleys will offer

e Shoes, balls, and lanes
e Food and beverage packages
o Staff support for setup and logistics

e Built-in entertainment and ambiance

& “NoO STRESS. JUST STRIKES.”

“l used to dread fundraisers. The planning, the pressure, the
endless follow-up. Bowling changed everything. The alley
handled logistics, our volunteers had fun, and we hit our
fundraising goal before dessert was served.”

-- Lena, School Fundraising Chair

« “WE BAKED, WE SOLD, WE € “CANDY SALES FELT LIKE A

BARELY BROKE EVEN.” SECOND JOB.”
“Our bake sale took three weeks to “Tracking inventory, collecting
plan. We had volunteers cancel, payments, and fielding complaints
cookies crumble in transport, and a from parents who didn’t want to sell
last-minute venue change. After all candy at work—it was a nightmare.
that, we made $180. The bowling With bowling, we had one spreadsheet,
fundraiser we did the next month? One one night, and triple the revenue. Plus,
night, no stress, and over $1,200 raised. the kids actually had fun.”
I’ll never go back to bake sales.”

-- Rachel, Band Booster Treasurer
-- Tasha, PTA President
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How do these traditional fundraisers compare?

Fundraiser Engagement Weather Age Setup Social Revenue
Type Level Dependent Inclusivity Complexity Interaction Potential
X X o X X

Car Wash
Low Yes Limited High Low Low
Bake Sale . ® X )
Medium No Limited Medium Low Low-Medium
X X
Candy Sales
Y Low No All Ages Medium Minimal Medium
Bowling Event
High No All Ages Low High High

e Bowling: A Built-In Experience

Bowling events are a fantastic opportunity to generate revenue while maintaining a relaxed
and enjoyable atmosphere for everyone involved. By organizing these events, you can tap
into several income sources simultaneously, all within a single gathering. From ticket sales
and lane partnerships to special VIP packages and creative sponsorship deals, the
possibilities are diverse and rewarding. Not only do these options allow you to maximize
your earnings, but they also create a more memorable experience for participants—
ensuring everyone has fun while you maintain a sustainable, stress-free approach to event

management.
1. Lane Sales & Revenue Share
e Partner with the bowling alley for a group rate.

e Charge participants a flat fee (e.g., $25 per person)
and keep the margin.

o Offer VIP lanes with perks like food, drink, or priority
placement.

2. Sponsorships

¢ Invite local businesses to sponsor lanes, shoes, or
signage.

e Offer branding opportunities: logo on scoreboards, banners, or event shirts.

o Create tiered packages (Bronze, Silver, Gold) with escalating benefits.
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3. Raffles & 50/50 Drawings
o Selltickets for a chance to win donated prizes.

e 50/50 drawings split the pot between the winner
and your cause.

4. Silent Auctions
¢ Displayitems near the entrance or snack bar.

e Include experiences (e.g., bowling lessons,
restaurant gift cards) to increase appeal.

5. Bonus Revenue Ideas
o Strike Challenge: Pay-to-play contest for prizes.

e Themed Costume Contest: Entry fees go toward
fundraising.

e Corporate Team Buy-In: Businesses pay to enter

teams and compete for bragging rights.

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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Chapter 3: All Ages, All In

Darrell, the Community Outreach Director at a local nonprofit, had long grappled with
planning events that resonated across generations. Too often, his fundraisers were met
with feedback that they felt either “too old” for younger participants or “too young” for
seniors and families. Despite his best efforts, he found it challenging to create gatherings
that truly captivated their multigenerational supporters.

In one night, Darnell turned a typical fundraiser into a way for everyone to connect—no
matter their age or background. Instead of just raising money, they used a bowling event
to bring people together in a fun, welcoming space. With some creative planning, the event
made sure everyone—from little kids to grandparents—could join in and have a blast. It
showed that fundraising isn’t just about dollars—it’s about bringing people together and
making sure everyone feels like they belong.

The Problem: A Fragmented Community

Darnell’s nonprofit had always served a wide range of people—seniors in need of
companionship, teens seeking mentorship, families navigating food insecurity. But their
events often felt siloed. The bake sale drew older volunteers. The youth programs
attracted teens. Rarely did these groups interact in meaningful ways.

He wanted something different. Something that didn’t just raise money, but wove the
community together.

¢> The Vision: Bowling as a Bridge

Bowling offered a rare kind of magic: it was accessible, nostalgic, and adaptable.
Darnell saw it as a canvas for connection.

He envisioned an event where:
e Grandparents bowled beside their grandkids
e Teens cheered for seniors using adaptive ramps

o Toddlers giggled as bumpers kept their balls on
track

e Adults rediscovered joy in play, not just
productivity

This wasn’t just a fundraiser—it was a social experiment in belonging.

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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s Planning for Inclusion

Darnell worked closely with the alley to ensure every detail supported accessibility and

joy:

e Adaptive Equipment: Ramps, lightweight balls, and
seating options for those with mobility challenges
e Bumpers for Kids: Automatic bumpers made the game

fun for toddlers and young children

o Mixed-Age Teams: Each lane featured a blend—one
elder, one teen, one child, one adult. Teams chose fun
names like “The Gutter Gurus” and “Strike Squad Seniors”

e Age-Based Mini Tournaments: Seniors competedin a
“Golden Bowl” bracket, while kids vied for “Tiny Thunder”

trophies

e Quiet Zone Lounge: A side room with soft lighting and
snacks for those needing a sensory break or slower pace

@ The Event: A Living Mosaic

The alley pulsed with life. A 78-year-old named Ruth high-
fived a 12-year-old named Malik after a lucky strike. A
toddler squealed with delight as her ball slowly nudged the
pins. Teens helped elders navigate the lanes. Parents
relaxed, watching generations connect in ways they hadn’t

seen inyears.

Darnell stood near the raffle table, watching the swirl of
motion and emotion. It was more than he’d hoped for. The
fundraiser raised enough to fund three new programs—but the real win was the feeling

inthe room.

& Reflection: What Bowling Revealed

“We didn’t just raise money—we raised
each other. Bowling gave us a shared
rhythm. No one was too old, too young, too
different. Everyone belonged.” —Darnell

Design for All Ages and Abilities—Inclusive
Planning Checklist:

(4 Ask about ramps, bumpers, and seating options
[ Create teams that mix generations and abilities

[ Offer sensory-friendly zones for neurodivergent
guests

(4 Use visuals and simple signage for wayfinding

[ Celebrate every participant—offer “Most Joyful
Bowler” awards alongside “Highest Score”

Strike up a Fundraiser: A Guide to Bowling Events for a Cause

082025

12




Chapter 4: Social Capital in Action
Bowling as a Catalyst for Connection and Community Visibility

& What Is Social Capital?

Social capital is the invisible currency of trust,
reciprocity, and shared belonging. It’s what makes
people show up, lend a hand, spread the word,
and invest in a cause—not just financially, but
emotionally. It’s built through relationships, and it
thrives in spaces that invite interaction.

Bowling alleys, surprisingly, are one of the most
fertile grounds for cultivating it.

e Why Bowling Works

Unlike high-intensity sports that demand constant focus, bowling is punctuated by pauses.
These pauses are golden:

e (Casual Chats Between Turns: While one person bowls,
others talk. Conversations flow naturally—about the
game, the cause, or life itself.

e Team Camaraderie: Shared laughter over gutter balls,
high-fives for strikes, and playful competition build bonds
quickly.

¢ Organic Networking: Sponsors mingle with families.
Donors chat with volunteers. These interactions aren’t

forced—they’re woven into the rhythm of the game.

The lanes become more than a playing field—they
become a forum.

The Mechanics of Connection

Bowling alleys are uniquely structured to support
layered social interaction. These features turn a
fundraiser into a relationship engine.

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
13
082025



@ Case Study: The Ripple Effect

At a recent nonprofit bowling night, a local business owner sponsored two lanes. During
the event, he chatted with a volunteer who shared a personal story about the nonprofit’s
impact. Moved, the sponsor offered to host a future event at his own venue—and later

joined the board.

That connection wouldn’t have happened at a silent auction or a formal gala. It happened

because bowling made space for real conversation.
@ Emotional Resonance = Visibility

When people laugh together, they remember. When they
connect over shared values, they talk. Bowling events
generate:

e \Word-of-Mouth Buzz: Guests leave with stories, not
justreceipts

e Social Media Moments: Photos of teams, goofy
poses, and heartfelt testimonials

e Lasting Impressions: Sponsors see their brand
associated with joy and community impact

This visibility isn’t just marketing—it’s meaningful amplification.

Design for Social Capital | Connection-Boosting Strategies:

{1 Mix teams across roles—donors, staff, volunteers, community
members

A Include short “mission moments” between rounds to share impact
stories

wex Set up a photo booth with props and signage tied to your cause
. Offer shared snacks to encourage mingling beyond the lanes

. Create a “conversation starter” card for each lane (e.g., “What
brought you here tonight?”)

082025
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Chapter 5: Promotion & Team Building
From Idea to Impact—Mobilizing Your Message and Your People

$ Promotion Ideas: Make It Memorable

A great event starts with great visibility. You’re not just selling tickets—you’re inviting people
into a story. The more emotionally resonant and visually consistent your promotion, the
more momentum you’ll build.

4 Branded Event Name & Logo
Give your fundraiser a name that sparks curiosity and joy.
e “Pinsfor Purpose”
o “Strike Out Hunger”
e “Bowl&Belong”
o “Bowling for Bullies”
e “BowlforlJoy”

Pair it with a simple logo that works across flyers, social media, and signage. Canva or
Adobe Express are great tools for DIY design.

2 ALS
# United

Ohio
STRIKE OUT ALS

5 MJB

COPSGENTHALUHIU FOUNDATION

PIT SAVERS
Bowling for Bullies BOWL FOR JOY

Social Media Countdown & Teasers

Start early and build anticipation:
e Postweekly countdown graphics (“Only 10 days to go!”)
e Share teaservideos of past events or behind-the-scenes prep
e Spotlight sponsors with gratitude posts and tag their accounts

e Use hashtags like #CommunityBowls or #StrikeForChange to unify your campaign

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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&) Local Media Partnerships

Reach beyond your immediate circle:

e Pitch your event to local radio stations for shoutouts or interviews
e Submit press releases to community newspapers or online calendars

¢ Invite a local journalist to bowl and cover the event firsthand

&8 Early Bird Incentives

Encourage early commitment:
e Offer discounted registration for the first 50 sign-ups
o Bundle tickets with raffle entries or snack vouchers

e Create urgency with limited-time offers (“Ends Friday!”)

it Building Your Team: Mobilize the Magic

Behind every successful eventis a crew of passionate, organized people. Your job as a
planner is to make their roles clear, their contributions valued, and their experience joyful.

* VVolunteer Roles to Fill

Break down the event into manageable zones:

Registration & Check-In  iGreet guests, manage sign-ins, distribute materials

Raffle Ticket Sales Handle cash/card sales, explain prizes, track entries

Social Media & . ..
Capture moments, post live updates, tag participants

Photography
Sponsor Outreach Coordinate signage, thank sponsors, manage perks
Lane Hosts Facilitate team bonding, answer questions, cheer on bowlers

Recruit from your existing networks—board members, youth groups, local clubs—and
make it fun. Offer volunteer T-shirts, snacks, and shoutouts during the event.

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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Organize with Project Management Tools

Keep everyone aligned with simple digital tools:

e Trello: Create boards for tasks, deadlines, and assignments

e Google Sheets: Track registration, volunteer shifts, sponsorinfo

e Slack or GroupMe: Use for quick team communication and updates
e« Shared Calendar: Schedule meetings, promo posts, and prep days

Assign a point person for each zone so no one feels overwhelmed. Host a kickoff meeting
to build excitement and clarify expectations.

. ProTip: Build Culture, Not Just Capacity

Your team isn’t just helping—they’re co-creating. Celebrate their ideas, honor their time,

and make space for laughter. A well-supported team will carry your mission far beyond the
lanes.

“People don’t volunteer for tasks. They volunteer for connection. Make your planning
process feel like a community in motion.”

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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.1 Chapter 6: Your Bowling Alley Is Your Best Ally

Partnering for Success—Leaning on Venue Expertise to Elevate Your Event

% Why the Bowling Center Matters

Bowling alleys aren’t just places to play—they’re community hubs with built-in

infrastructure, experienced staff, and loyal customer bases. When you treat the alley as a

collaborator, not just a rental space, your event becomes smoother, more visible, and more

impactful.

*» Ways Your Alley Can Help

Support Area What to Ask For Why It Matters

Lane assignments, seating layout,

Prevent bottlenecks and keep

Logistics & Setup o )
timing guidance flow smooth
Announcements, raffle drawings, iKeeps guests informed and
PA System Access
sponsor shoutouts engaged
In-House Website listings, flyers at the Reaches regular customers who
Promotion counter, digital signage already love the space

Event Coordinator
Support

Help with setup, cleanup, and
troubleshooting

Reduces stress and ensures
professional execution

'@ Sample Outreach Email to the Bowling Alley

Warmly,

Subject: Partnership Opportunity - Community Fundraiser at [Alley Name]
Hi [Manager’s Namel],

I’m organizing a community bowling fundraiser on [Date] to support [Cause/Organization Name], and I’d
love to explore ways we can collaborate with [Alley Name]. Would you be open to:

e Helping with lane assignments and event timing?
e  Usingyour PA system for announcements and raffles?
e  Promoting the event via your website or in-house signage?
e  Connecting us with your event coordinator for setup guidance?

We’re excited to bring people together in a joyful, inclusive way—and we know your team’s expertise will
make all the difference.

Looking forward to hearing from you!

[Your Name] | [Contact Info]
[Organization Namel

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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Bowling Alley Partnership Checklist
Before the Event:
. Confirm date, time, and lane availability
. Meet with the alley’s event coordinator
. Discuss setup needs (tables, signage, check-in area)
. Request PA system access and test it
. Provide flyers or digital assets for in-house promotion
. Ask about food/snack packages or discounts
During the Event:
. Coordinate with staff for lane transitions
. Use PA system for welcome, raffle, and thank-yous
. Keep alley staff informed of schedule and flow
After the Event:
. Thank the alley publicly (social media, email, signage)

. Share photos and impact stats with the venue

. Ask about future collaboration opportunities

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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Final Thoughts: More Than a Fundraiser

Bowling events are more than financial wins—they’re emotional wins. They create shared
memories, spark new relationships, and remind people why your cause matters. When you
partner with the bowling alley, you unlock a space designed for joy, rhythm, and
connection.

“You’re not just renting lanes. You’re inviting a community to gather, celebrate, and invest in
something bigger than themselves.”

Whether you're supporting a school, nonprofit, or grassroots initiative, bowling offers a lane
to meaningful impact. And with the alley as your ally, you’re never rolling alone.

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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© Bowling Fundraiser Planning Toolkit

From Inspiration to Execution—Your All-in-One Event Companion

Bowling Fundraiser
Planning Toolkit

2 1. Event Overview Template
Purpose: Clarify your event’s goals, audience, and logistics.

e EventName:

e Date &Time:

e \Venue:

e Cause/Purpose:

e Fundraising Goal:

e Target Audience:

e Key Activities (raffles, contests, etc.):
e Sponsorship Opportunities:

& 2. Promotional Calendar

Purpose: Map out your marketing timeline.

------------------------------------------------------------------------------------------------------------------------------------------------------

Aug15 Launch teaservideo iiInstagram, Facebook SomalLead

--------------------------------------------------------------------------------------------------------------------------------------------------

iiLinkedIn, Email
‘Newsletter

______________

iAug 25 iEarly bird registration ends reminder {Website, SMS

------------------------------------------------------------------------------------------------------------------------------------------------------

------------------------------------------------------------------------------------------------------------------------------------------------------

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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Bowling Fundraiser
Planning Toolkit

#f 3. Volunteer Role Sheet

Purpose: Assign clear responsibilities and contact info.

Lane Hosts

B 4. Sponsor Pitch Deck Outline
Purpose: Attract local businesses with a professional presentation.
Slides to Include:

Event Overview & Mission

Audience Demographics

Sponsorship Tiers (e.g., Lane Sponsor, Raffle Sponsor, Title Sponsor)
Benefits (brand visibility, community goodwill, social media shoutouts)
Testimonials or impact stories

Contact & Next Steps

oo hs N =
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Bowling Fundraiser
Planning Toolkit

= 5. Budget & Revenue Tracker

Purpose: Monitor expenses and fundraising progress.

N ol

--------------------------------------------------------------------------------------------------------------------------------

iLane Rental

...........................................................................

$1,200:iSold 240 tickets

-----------------------------------------------------------------------------------------------------------------

iSponsorship Income $2,000::8 lane sponsors

i 6. Post-Event Debrief Form
Purpose: Capture feedback and lessons learned.

e Whatwent well?

e What could be improved?

e Volunteer feedback highlights:
e Sponsor feedback highlights:
e Totalfunds raised:

e |deas for next year:

‘< Tools to Build Your Toolkit

e Canva: Design flyers, social posts, and pitch decks

e Google Docs/Sheets: Create editable planning templates

o Trello: Organize tasks and team roles visually

o Typeform or Google Forms: Collect volunteer signups and post-event feedback

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
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Real Voices, Real Shifts

®& Chapter 1: The Principal’s Pivot

Character: Mr. Daniels, Elementary School Principal

Mr. Daniels had tried everything to fund new playground
equipment—candy sales, walk-a-thons, even a “read-a-thon” that
left teachers buried in tracking sheets. Each fundraiser felt like a
mountain of paperwork with a molehill of return.

Then came bowling.

One call to the local alley, and suddenly he had a venue, a date,
and a plan. Families showed up in droves. Teachers bowled
alongside students. Laughter echoed louder than any school bell.
They raised enough for the first phase of the playground—and built a stronger school
community in the process.

@m Chapter 2: The Youth Leader’s Leap

Character: Miguel, Church Youth Group Coordinator

Miguel had run car washes for years. They were messy,
exhausting, and always at the mercy of the weather. One
summer, after a thunderstorm wiped out their biggest
fundraiser, he decided to try something new.

Bowling brought the group indoors, together, and
energized. Teens competed in teams. Parents relaxed with

snacks. The event raised more than any car wash ever
had—and gave the youth group a sense of pride and
ownership.

&
||
|
y

8
a
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# Chapter 3: The Nonprofit’s New Groove

Character: Darnell, Community Outreach Director

Darnell’s nonprofit had heart, but not always the funds to
match. Their annual bake sale was a tradition—but also
a burden. Volunteers dwindled. Donations plateaued.
The vibe felt stale.

Bowling changed everything.

They branded lanes with sponsor logos, raffled off local
experiences, and turned the alley into a celebration of
their mission. Donors connected. Volunteers danced
between frames. The fundraiser became a signature
event—and a symbol of their renewed energy.

Chapter 4: The Teacher’s Turnaround

Character: Lena, Middle School Math Teacher

Lena had never liked fundraising. It felt like one more
thing on an already full plate. But when her students
needed new calculators, she knew she had to act.

She pitched a bowling night to the PTA. They loved it.
Parents signed up. Students formed teams. Sponsors
donated prizes. Lena didn’t just raise money—she raised

morale. Her students saw her as more than a teacher.
She saw herself as a connector.

Strike up a Fundraiser: A Guide to Bowling Events for a Cause
25
082025



Presented by

Sequoia Pro Bowl
5501 Sandalwood Blvd | Columbus, OH 43229
(6114) 885-7043 | sequoiaprobowl.com




	Reviving Connection, Community, and Cause

